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Dallas Well Repaid for Advertising — Vacation 
Suggestions — New Aviation Industry — Some 
Foolish Facts — Dallas in Poetry — New Light 
Plant — Three Years of Air Mail. 


TEXAS IS A WORD OF 
INDIAN ORIGIN AND 
MEANS “FRIENDS,” AND 
ITS CITIZENS LIVE UP 
TO THE NAME. 



















$9°° Out of Each $80 2% 


Jn An Ideal National Advertising Campaign 


Would be Assigned to This Mark: 


Within the area shown here 
the newspapers of Dallas 
exceed those of all other 
large cities in circulation. 
This is the direct Dallas 
market, closely bound to the 
city by tradition, buying 
habits and a splendid sys- 
tem of highways, railways 


The Dallas News is the big 
newspaper of this market, pub- 
lishing a half-million more lines 
of national advertising than any 
other Dallas paper. It’s the only 
paper that completely covers the 
entire area, 


The Dallas Journal reaches more 
than 45,000 homes every evening. 
It is an advertiser’s best “second 
paper,” particularly at the com- 





















and airways. bination News and Journal rate. 





In 1920, one-eightieth of America’s population lived within 
the direct Dallas market area. One-eightieth of America’s 
homes. 


That was in 1920. More now. 


The fundamental industry of this market—although there are 
many others—is agriculture. And far more than 1/80th— 
1/37th to be specific—of America’s crops are raised here. 


A big unit market—a prosperous agricultural community con- 
taining one city whose population is crowding the 300,000 
mark, and a group of smaller hustling towns—all supported 
by a community of the most productive and prosperous farms 
in America. 


There’s the picture. Worth 1/80th of an ideal advertising 
appropriation for nation-wide coverage? Unquestionably. 


And yet it doesn’t take that much. An advertiser can cover 
it with all the thoroughness of dominating newspaper power 
by an advertising schedule in The Dallas_News and Dallas 
Journal. 


The Ballas Morning News 
THE DALLAS JOURNAL 


Members, Audit Bureau of Circulations 





THE JOHN Bupp Co. 
Representatives 
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young men and women who 
wish to conquer the world- - 
we recommend Texas 


fae NEEDS YOU, wants you! 
Her resources await the magic touch 
of your youth, vision, courage and 
boundless energy to bring them to full 
fruition. 

Look the whole world over and you 
will find nowhere a more thrilling, 
more romantic, more substantial com- 
bination of oppor- 


ism, economics, science, business, 
industry, agricultcure-—Texas presents 
an array of potential avenues for your 
broadest development. 


In return for all that you bring to 
your tasks in Texas, she will repay you 
in fullest measure. Wealth, happiness, 
men and women associates of world 

significance—all that youth could 


tunities thanTexas TEXANS LET'S  askinits wildest flights of ambitious 


has to offer you. dreaming, Texas supplies with 
Whatever training TALK TEXAS lavish hand. Opportunities on every 


you have taken hand for making a name for your- 
— engineering, self, carving that idealized niche 
finance, journal- in the hall of fame which is the 


TEXAS wr a 
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Providing 


priceless birthright of every Texas 
youth. Stay in Texas and Texas will stay 
with you. 


For the past seventeen years the Texas 
Power & Light Company has served a 
large number of Texas cities and towns 
with electric service. We intimately 
understand the boundless opportunities 
which Texas has for young men and 
women with college background. We 
urge you to stay in Texas and work, as 
we have worked, for the development 
of the mightiest empire in all America 
—Texas. 


POWER & LIGHT COMPANY 


for the Texas of Today--- 
Planning for the Texas of Tomorrow 


Page 3 





Drive Out Today 


And see the new improvements and 
development of our beautification 
plans. 

Straight out Greenville Avenue, be- 
tween Vickery and Richardson, one 
of the most attractive scenic drives 
out of Dallas. 

If you prefer, our courtesy car will 
be placed at your disposal at any 
hour convenient. Merely telephone 
us at 2-1546 or 3-6172, and tell us 
when to call. Please bear in mind 
that the use of our car will entail 
no obligation or expense whatever on 
your part. 


3500 Dallas Families.... 


Have Already Contracted for Nearly a 
Million Dollars Worth of Burial Plots in 


RESTLAND cCMEMORIAL PARK 


Approximately 250 plots were selected during April—May sales should be 
equally as good. Choice locations are rapidly being selected and we advise 
an early inspection of this property if you are interested. 





































DALLAS 
OFFICES 
FiIpELiry UNION 


BUILDING 


—_—§-?® 


PHONE 
Day—-2-1546 
NicgHt—3-6172 








Special Sales 


features in effect now for a limited time only 


No TAXES 4 
No INTEREST 4 
No ASSESSMENTS 
Valuable Insurance Clause 
Sales or Exchange Clause 
Pre-Development Prices 
Monumental Restrictions 
Small Down-Payment 
Liberal Installment Terms 
Choice Locations 
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Dallas R. O. T. C. Troops Conduct Flag Dedication Ceremonies at Restland Memorial Park 
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Telling the Whole Story 


at One Time 


HEN every office is busy and rushed 

and interviews with salesmen are 
necessarily limited in time, the company 
that tells its Story by printed message has a 
big advantage in getting its story over. 


‘The printed sales message goes straight to 
the desk of the busy man. It commands 
immediate attention because the product, 
the policies of the firm and the sales points 
are put forward concisely,in black and 
white. 


‘The busy executive appreciates the fact that 
you recognize the value of his time. Tell 
him your story in the most convenient 
way. 


WE SPECIALIZE IN THE 
Production OF PRINTING 


BOYD PRINTING COMPANY 


1323-25 Woop STREET — PHONEs: 2-8043; 2-8044 
DALLAS, TEXAS 
































Gaith in a Greater “Dallas 


The new Elm Street annex to the American Exchange National Bank, nearing completion 
at this time, will stand as an evidence of faith in a great city—a community rapidly approach- 
ing half a million inhabitants — a city reaching out toward fresh business and industrial 
achievements. 

This building, looming up with a majesty born of physical strength and architectural beauty, 
symbolizes the confidence which the officers and directors of this bank have in Dallas of to- 
morrow. 

But most of all it will stand as an additional monument to the thousands of customers and 
friends who have through their thrift, industry and confidence in this institution made possi- 
ble its position as the leading bank in Texas. 
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This shows how the 


“folder supports” 
divide the drawer 
into compartments 
convenient for filing 
and quick reference. 
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The metal “stop 
plate” slips into slots 
in the sides of the 
drawer. These slots 
are at three-inch 
intervals, so that the 
“stop plate” is moved 
back as the drawer 


is filled. 














OW...50% MORE FILING CAPACITY 
WITH THE NEW ART METAL 5-DRAWER FILE 


Now you can get 50% more filing capacity with practically the 
same floor space that your present files occupy. The new Art 
Metal 5-drawer file holds half again as much as most 4-drawer 
files. Yet this file takes up but a few more square inches of 
space. And it is only 5% inches higher than your present files 
—low enough to be operated conveniently by any file clerk. 


Not an inch of space has been wasted. A metal “stop plate,” 
which fits into slots, holds the filed matter upright. This is 
moved back as the drawer is filled, and is finally taken out. 
Thus the full drawer length is available. 


Filing operations are faster and easier because of the “folder 
supports”—a brand new principle of drawer construction. 
They replace the usual compresser. These supports are hinged 
pressboard. They fit into the bottom of the drawer and divide 
it into compartments. There is no skidding of folders when 
the drawer is opened or closed—no sagging or riding up as in 
a drawer with a flexible bottom. 

You pay a high rent per square foot for the space your files 
occupy. You can save money on this space by making your 
files do more work. And that is just what the Art Metal 5- 
drawer file is designed to do. Come in and let us demonstrate 
it for you. 


Sold ee in Dallas 


CLARKE & COURTS 


Free 





Complete Office Outfitters 


1506-08 YouNG STREET 
Parking Space Rear of Building 
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MD here Important 
Suestions of Business Are Decided 


Business men of Dallas are paying more and more attention to the com- 
iort and appearance of their office, selecting furniture capable of reflecting 
the character and symbolizing the quality ideals for which their business 


stands. 


Doten-Dunton Masterpiece Suites are the natural equipment for offices of 
this kind. There must be reasons why more and more Dallas business men 


choose Doten-Dunton equipment. 


DESK HEADQUARTERS 
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R. L. THORNTON 
President, Industrial Dallas, Inc. 


GRAPHIC story of the activities of In- 
dustrial Dallas, Inc.,—a “going con- 
cern”—summarized at the end of its 

first year of effort in the $500,000 na- 
tional advertising campaign in behalf of 
Dallas and the Southwest, was given to 
more than 200 subscribers to the Indus- 
trial Dallas fund at the first annual meet- 
ing, held in the Crystal Ballroom of the 
Baker Hotel, on the evening of April 17. 
The meeting, preceded by a dinner 
served to the stockholders, was featured 
by the report, partly verbal and partly 
written, of President R. L. Thornton. 
His address, the only one on the program, 
was a colorful story of achievement and 
accomplishment in the first year of the 
corporation’s existence, and a prophetic 
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vision of the future success of the adver- 
tising campaign. 

Summarizing, after he had detailed the 
progress made during the year, he said: 

“The advertising campaign already, 
during its first year, has placed Dallas in 
a dominant position, from which, during 
the next two years, the city will be lifted 
entirely free from competition within the 
Southwest.” 


For nearly an hour, the president of 
Industrial Dallas, Inc., read from the rec- 
ords instance after instance, quoting 
names, dates and places, in which na- 
ticnal concerns had been influenced dur- 
ing the year to establish branch factories, 
distribution houses, district offices, sales 


Dallas Is 


Repaid For 
Advertising 


ell 


Expenditures 


By JULIAN CaPERS, JR. 


rooms, warehouse stocks and other repre- 
sentation in Dallas, to serve the South- 
west. He cited several cases where these 
enterprises had been definitely diverted 
to Dallas, after their sponsors had defi 
nitely reached a determination to locate 
them elsewhere. He read several instances 
wherein branches previously located in 
other Southwestern cities had been re- 
moved during the past year to Dallas, on 
the basis of interest aroused by the ad- 
vertising, or on information contained in 
the splendid literature produced by the 
Industrial Department of the Chamber 
of Commerce, for “follow up” literature 
in connection with the advertising cam- 
paign. 
(Continued on Page Twenty-two) 
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On Cool White Rock 





)]B0UT this time of the year 
| folks begin to talk about vaca- 
tions. “Where can we go this 
year” is the question that is 
being asked in hundreds of 
2} households. 


Bosses are beginning to worry about 
short forces and stenographers are begin- 
ning to sew up the runners and put the 
$1.98 in the vacation fund. Motor car 
owners are beginning to cast suspicious 
eyes on the old car, wondering if it will 
stand the trip. 








And every mail brings an increasing 
supply of vacation literature from the 
mountains and from the sea. 


With all this in the air the editor felt 
compelled to furnish the readers of Dat- 
LAS a good vacation story. His own vaca- 
tions being limited largely to Dallas 
County, he did not feel qualified to write 
it himself. He finally -hit upon a plan 
that is more or less an old journalistic 
trick but remains effective. 


He called on a number of his friends to 
write briefly about their favorite vaca- 
tion spots. The following is the result: 


From a young advertising man (who 
may get the week-end off if he pleads des- 
perate illness) : 


“Not far from home is San Antonio. 
There are good roads all the way. At this 
time of year the weather is delightful, 
cool nights and pleasant days. A little 
later on, free swimming in beautiful large 
municipal pools over the city is one of the 
main’ attractions. People there jump in 
their cars in their bathing suits and drive 
to the nearest park for a plunge. Among 
the many beautiful parks and drives is 
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When Spring Fever turns into restlessness; 
when the heart grows weary of turmoil and 
hurry; when the soul longs for the peace of 
solitude—let’s go. 


Breckenridge, where the famous Sunken 
Garden is. Of course, there are Missions, 
the new auditorium, chili restaurants with 
more style than Lang’s, play-ground 
equipment for the kiddies in the parks, 
and other interesting features you would 
expect to find in a city with a name like 
San Antonio. OH! YES. . . the secretary 
of the Chamber of Commerce, Mr. Wha- 
ley, makes a fine host. I'll vouch for that 
personally. 


“Still further South (or is it South- 
west?) is Corpus Christi. Down below 
‘where the Sunshine spends the winter.’ 
If you want a good salt bath in ship-wreck 
water, adjust your brakes to stop at Cor- 
pus Christi. It’s a good place to stop. You 
can’t go any further. As for fishing . . . 
well, you have lots of territory. In fact, 
that seems to be the main trouble. . . . 
picking out the proper spot. But really 
.. . a good guide with a motor boat can 
help you to a boat-load of fish in a few 
hours. At night the dancing is plenty 
Whoopee! 


“For rugged scenery, babbling brooks, 
dense forests, and more or less bad roads, 
at least the roads were that way several 
years ago when I traveled them, go to 
Bella Vista, Ark. Up through Oklahoma. 
There you may play golf, if you wish, go 
horseback riding, loaf in a log cabin hut, 
swim in a large artificial pool fed by ice- 
cold spring water, and dance at night to 
music as hot as the equator. 





































“After the Rotary convention here, 
there will be an eleven-day trip for 
all that want to go at a cost of $325.00, 
expenses all paid, to Mexico City. 
Military protection guaranteed, and 
money refunded if you're not satisfied. 

If you are looking for something revolu- 
tionary, try this. See the Mexican Con- 
sul.” 


From a very modern flapper stenog- 
rapher who cultivates wind-blown bobs, 
Clara Bow and green smocks: 


“Idaho Springs, Colorado—40 miles up 
Bear Creek Canyon—from Denver. 
Catch mountain trout by hand fishing. 


“Silver Plume, Colorado—the end of 
steel—absolute solitude. 


“Grand Junction, Colorado—gorgeous 
sunsets. 


“Hot Springs, Ark.—Bigg-st alligators 
in the world—have one skinned and a 
bag made while you wait. 


“Corpus Christi—stingarees (I know). 
“Bella Vista, Ark—Wonderful dance 
floor—plenty of sheiks.” 


From a successful young business man 
who takes his fishing seriously and prefers 
a sand trap to the prettiest valley: 


“T should think that San Angelo might 
be mentioned as a central point from 
which to ‘vacate.’ San Angelo is less thn 
300 miles from Dallas and can be reached 
over good roads via Brownwood over 
what I believe is Central Texas Highway, 
or via Bankhead Highway as far as Cisco, 
thence across to Coleman and San An’ 
gelo; or Bankhead to Abilene and thence 
across to Ballinger. There are other varia’ 
tions of these routes. San Angelo is served 
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by Santa Fe and Orient Railroads and bus 
lines also. San Angelo has two large mod- 
ern hotels and the Hilton Hotel 
there plans to open early in July. Carls- 
bad, large State tubercular sanatorium, 
short drive out of San Angelo. Town of 
Paint Rock, near which are the famous 
painted rocks which gave it its name, is of 
interest. These rocks were undeniably 
painted by Indians, and the characters are 
legible today. 

“Fishing trips out of San Angelo can 
he made to North, South and Middle 
Conchos are cold-fast-flowing streams, 
Angelo, and also Colorado, into which 
the Concho flows. There are also several 
creeks available for fishing. These 
Conchos are cold, fast-flowing streams, 
s‘milar to Llano and San Saba rivers. Bass, 
perch and catfish mainly. Golf courses 
it San Angelo. Can take an easy trip out 
of San Angelo to the West Texas oil field, 
now one of the world’s greatest producers. 
San Angelo largest wool market in world. 
It is one of the largest cities in Texas 
where cowboys can be seen in large num- 
hers, being a blending of the old and new. 
Some of them still come to town on cow- 
ponies and hitch them in the shadow of 
skyscrapers. There are some beautiful 
springs at Christoval and other points 
near San Angelo. Norrell knows the 
names of more of these. 

From a young lady employed by the 
Chamber of Commerce who is nothing if 
not an opportunist: 

“May I have a couple ’a months off to 
investigate this very novel idea and make 
my report in September ? ? ?” 

From a traveling man (Las Vegas 
Chamber of Commerce please note) : 

“The Rocky Mountains of New Mexi- 
co offer Texas tourists an accessible and 
delightful summer vacation place. Al- 
though not so widely advertised as the 
Rockies of other states, they are equal 









































Some of the spots around Dallas where you can relax for a few hours while 
waiting for vacation time. 











in beauty and outing opportunities. Be- 
cause of their relative lack of exploita- 
tion, they are not so overrun by visitors. 
However, there are ample facilities to pro- 
vide for the comforts of the most ex- 
acting guests. 

“Las Vegas and Santa Fe are the prin- 
cipal towns in this section. A few hours’ 
drive from either place will take a motor- 
ist into the very heart of the high moun- 
tain country. First-class highways connect 
more important points and good gravel 
roads have been constructed to numer- 
ous remote points in the Santa Fe ‘Na- 
tional Forest by the U. S. Government 
All of these highways and roads rival any 
in the nation for scenic beauty. 

“Between Las Vegas and Santa Fe are 
three peaks more than 13,000 feet in 
height. These and. several other moun- 
tains are snow-capped the year around. 
A notable feature of the New Mexico 
Rockies is the magnificent timber. Stately 
pine and aspen cover every mountain side 
to the timber line. Thousands of springs 
on the-monntain sides gush forth crystal 
clear streams to feed the Gallenos, the 
Pecos, and other streams that head jn the 
Santa Fe Forest. 

“The Forest Ranger’s post just above 
Cowles, at an elevation of 9,000 feet, is a 
delightful place for one night’s camp—f 
you have plenty of blankets and hardi- 
ness. 

“Taos, ancient and modern capitol of 
the Pueblo Indian tribes, is a few hours’ 
drive north of Santa Fe. For historic in- 
terest and natural beauty, there are few 
places in the world to rival this Taos, be- 
cause of its beauty and inspiration, has be- 
come one of the major art centers of the 
Un‘ted States. 

“The fast running mountain streams 
are well stocked with rainbow and speck- 
led mountain trout. Novices experience 
difficulty in catching these alert fish but 

(Continued on Page Twenty-seven) 
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T. A. T. Officials—Above, A. P. BARRETT, 
President. Left, CHARLES PEDLEY, Dallas 
Manager. Right, Tom HarDIN, Vice Presi- 
dent and General Manager. 





Dallas Gets Big Aviation Industry? 


Texas Air Transport Moves Headquarters for Mail Operation Here 


aviation center of the Southwest 

was given several days ago with the 
transfer of all mail activities of the Texas 
Air Transport, Inc., from Fort Worth to 
Dallas. 

Tom Hardin, vice president and gener- 
al manager of the T. A. T., announced 
the leasing of an additional hangar at 
Love Field, the installation of a repair 
depot and the removal of some twenty 
families from Fort Worth to Dallas. 


Location of the headquarters of the 
company at Fort Worth since its organ- 
ization has made that city the actual ter- 
minus of the Dallas-Brownsville and Dal- 
las-Galveston lines, although federal con- 
tracts made Dallas the terminus. Dallas 
now becomes, both in theory and in fact, 
the terminus of both lines. 

Charlie Pedley, manager of the Dallas 
division, will be in charge of the aug- 
mented operations. 

“With the transfer of these operations, 
we have also established at Dallas our 
general aircraft repair and maintenance 
depot,” Mr. Hardin said. “Hangar No. 8 
at Love Field has been leased to supple- 
ment the space we now have at hangar 
No. 4, which will also be retained to care 
for our growing activity. This means an 
immediate increase in the personnel of 
our organization there. 

“A large corps of trained mechanics, 
licensed by the department of commerce, 
will be constantly at hand for our own 
work, as well as that of other operators 
and visiting craft. 

“The maintenance depot is a branch of 
the Southern Aeromotive Service, Inc., 
an auxiliary organization, of which H. B. 


F URTHER prominence to Dallas as the 


Page 12 


Taylor is general manager. Charles Ped- 
ley, present manager of the Dallas di- 
vision, will continue as manager of the 
combined activity. Additional ships have 
been ordered for Dallas.” 

The Texas Air Transport is the orig- 
inal company of what is now the South- 
ern Air Transport, Inc., systems, with 
lines extending from Atlanta, Ga., on the 
east to El Paso, Texas, on the west 
Through their subsidiaries they operate 
four government mail lines and four reg- 
ularly scheduled passenger services. The 
St. Tamany Gulf Coast Air Lines oper- 
ate C. A. M. route No. 23, Atlanta, 
Birmingham, Mobile to New Orleans; the 
Gulf Air Lines operate C. A. M. route 
No. 29, New Orleans, Beaumont te 
Houston; the Texas Air Transport, Inc., 
operates C. A. M. route No. 21, Dallas, 
Fort Worth, Waco, Houston to Galves- 
ton, and C. A. M. route No. 22, Dallas, 
Fort Worth, Waco, Austin, San Antonio 
to Brownsville, where it connects with 
the lines of the Mexican Aviation Com- 
pany to Tampico and Mexico City. 

The T. A. T. Flying Service, Inc., op- 
erates four passenger routes in Texas, 
three of which are serving Dallas. These 
lines are: Dallas, Fort Worth, Abilene, 
Sweetwater, Big Spring, Midland to El 
Paso; Fort Worth, Dallas, Waco, Hous- 
ton to Galveston; Fort Worth, Dallas, 
Waco, Austin, San Antonio; San Anto- 
nio, Corpus Christi to Brownsville. The 
scheduled operation of this organization 
represents 5,862 miles daily flying, which, 
plus the special trips and flying school 
activities, amounts to approximately 
8,000 miles daily, making this the second 
largest regular operation in the United 
States. 








The T. A. T. Flying Schools, Inc., of 
which Jerry Marshall is general manager, 
are operating six established schools of in- 
struction at this time, with courses de- 
signed to meet the requirements of the 
U. S. Department of Commerce. These 
schools are established at Dallas, Fort 
Worth, San Antonio, Houston, New Or- 
leans and Atlanta. Other schools are to 
be added later. 


The Southern Aeromotive Service, 
Inc., of which H. B. Taylor is general 
manager, is charged with the service and 
maintenance of all Southern Air Trans 
port, Inc., equipment and, in addition, 
does a large and ever-increasing business 
servicing and maintaining ships of other 
operators. Branches of this serivce are 
established at Dallas, Fort Worth, El 
Paso, Big Spring, Waco, San Antonio, 
Brownsville, Houston, New Orleans and 
Atlanta. 


The Southern Aeromotive Service. 
Inc., is also exclusive agent for Wright 
engines, service and parts for the entire 
Southland, from Atlanta on the east to 
El Paso on the west. They are also dis 
tributors and jobbers for a varied line of 
standard accessories, including Pioneer 
instruments, Stromberg carburetors, A. C. 
spark plugs, Goodyear tires and rubber, 
Standard steel propellors, Pyle-Nationa! 
lights, Sperry gyroscope beacons, Texas 
jobbers for Berryloid aircraft finishes, etc. 
The T. A. T. Flying Service, Inc., is ex- 
clusive distributor for the same territory 
for Travel-Air, Curtiss-Robin and Com- 
mand- Aire planes. 


A. P. Barrett is president of Southern 
Air Transport. 
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John Neely Bryan pitched his tent on 
the banks of the Trinity River in 184] 
ind became the first citizen of Dallas. His 
Linfolks are still living here. The only 
people who ever leave Dallas are branch 
inanagers who build up so much business 
that they are made presidents of home 
ices. 

DOD 

It is so cool in summer time that sun 
lielmets are a curiosity and so warm in 
winter that Santa Claus drives an auto- 
mobile and doesn’t singe his whiskers 
coming down chimneys. 


sa ag 


The only time it rains is when the 
cotton crop needs it and it snows about 
as often as the Northern Lights are seen 
there. The old timers are still talking 
about the storm in 1871. 


OQ 


There are as many people in Dallas 
today as there were in the entire State 
when Dallas was fifteen years old. If 
the three hundred thousand people were 
placed end to end across the United 
States they would all get up and come 
back to Dallas. 

Qowy 

The chief sport of Dallas folks is golf 
and there are enough divots dug on the 
fourteen courses here to sod half the Sa- 
hara desert and enough water in our 70,- 
000,000,000-gallon municipal reservoir to 
keep it green all the year round. 


> 


Dallas has hotel rooms for 20,000 vis- 
itors and entertains so many conventions 
that professional convention entertainers 
are making more money than the oil op- 
erators. 

2S 

Dallas has established such a reputation 
for culture that four large oil companies 
are sending their crude oil here to be re- 
fined. 

<> 

Expressed in Ic stamps Dallas’ $3,855,- 

)00 in postal receipts for 1927 would 
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Prizes 


“Dattas’’ will give a beau- 
tifully bound copy of “Our 
City Dallas,” by J. F. Kimball, 
to the reader who sends in the 
best wise-crack based on some 
Dallas fact, along the lines of 
those printed on this page. 


For the next ten best ones a 
year’s subscription to “Dat- 
Las’ will be given, mailed tc 
any address in the United 
States. 


There are no rules to this 
contest. Just send them in to 
“The Editor, Datias, Cham- 
ber of Commerce, Dallas, 
Texas.” 











reach 5,895 miles or would form a coil 
that unrolled, would reach from here to 
Honolulu. 

a> 


There is one automobile to every five 
people in Dallas, counting 842 collegiate 
flivvers. It would take seven and one- 
half hours, steady driving at the legal 
speed, to traverse all the paved streets 
here, if you weren't arrested for making 
a left-hand turn. 


Su 


Bank clearings amount to two and 
three-quarter billion dollars annually, or 
an average of more than $10,000 for each 
man, woman and child in the city. The 
dollars will not be laid end to end. 


Sy 


If all the cold drinks manufactured in 
Dallas were poured into one big hole it 
would float a 20-ton battleship, with 
enough left to quench the thirst of all the 
sailors on board. 


Enough cement is produced in Dallas 
each year to build a city for 50,000 people 
and enough canvas is made in the textile 
mills here to build a tent over that city. 


Sy 


Enough natural gas runs through Dal- 
las’ 65,000 gas meters each year to supply 
congress for twelve hours. If turned into 
calories it could make an arid desert of 
the north pole or boil the Atlantic ocean 
dry. 

a 

If it were not for a certain long-legged 
bird on wings and short-brained maniacs 
on wheels, Dallas doctors would be forced 
to take on a sideline of real estate to make 
a living, so healthy is the climate and so 
sanitary is the city kept. 


Fy, Sy 
SS 


A mosquito has as much chance in Dal- 
las as a hosiery salesman in Hollywood. 
The only epidemics Dallas ever had were 
bobbed hairosis and cigarette lighteritis. 


If all the smoke in the Dallas Skyline 
were assembled in one freight train there 
wouldn’t be ‘‘a cough in a carload.” 


One half of your B V D’s is made from 
cotton ginned by machinery made in Dal- 
las, for Dallas sells every other cotton gin 
the world buys. 


DPD 


There are as many telephones in the 
29-story Magnolia Building as in the av- 
erage town of 5,000 people. 


EN Mm 
a ge 


Enough chili is manufactured in Dal- 
las each year to feed the entire rebel Mex- 
ican army for a month, and enough beans 
canned to furnished breakfasts for Bos- 
tonians indefinitely. 


SS 


Enough dirt is being moved in the 
Trinity River bottoms to bury the hatch- 


ets of every rival pair of Texas cities. 
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DALLAS 


(Written exclusively for this magazine) 


Dallas writes her name with youthful zest 
On Texas’ prairie-brow. Then from the old 
South’s beauty and the bigness of the West, 
From silver of the dawn and sunset’s gold, 
She hammers out, with wonder and with might, 
A shining civic dream for man’s delight. 


Dallas writes her name on wide, blue skies 
In sinewed script of steel and masonry 
Where Industry and towering Progress rise 
To etch her growth in bold, swift lines, as she 
Transmutes her vast resources into power 
And fame—the Lone Star Crry oF THE Hour! 


Dallas writes her name upon our hearts 
With glad good will; and her philanthropy, 
Her high pursuit of learning and fine arts 
Foretell a greater Dallas yet to be— 
A city striving heart and mind and soul 
To reach that gracious city’s greater goal. 


—Marie Barton. 
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We ‘Protect ‘Preferred ‘Risks . . . therefore 
E. C. C. AUTOMOBILE INSURANCE PAYS 




































































Better Brakes + + Stronger Bumpers + + Shatterproof Glass 


yet its owner needs 


ODERN automobile safeguards add much 
M to the safety of motoring. But you owe it 
to yourself, and to the public, to carry complete 
insurance protection, which assumes risks that 
individuals cannot afford to carry. Of course 


you have fire and theft protection 
—but you need the extra protec- 
tion of collision, public liability and 
property damage insurance. 
Collision insurance may save you 
hundreds of dollars on repairing or 
rebuilding your car. Ask us about 
E. C. C. 50-50 collision policy that 
gives the most economical protec- 
tion against serious collision loss. 


THIS IS A SAFE CAR 
*5 Point Protection 


Public liability and property damage protection 
have saved many motorists thousands of dollars— 
often two to five times the cost of the car itself! 

You can’t afford to carry risks like this yourself. 
With E.C.C, 5-point automobile protection, you 











*E.C.C. sp 
eAutomobiles 













‘Protettion— 


1. Fire 
2. Theft 
3. Collision 


4, Public Liability 
5. Property Damage 


oint, 




















get COMPLETE protection at the 
lowest possible cost. Our policy of 
protecting only preferred risks 
cuts down our losses—and enables 
us to pay E. C. C. policyholders 
worth-while DIVIDENDS. There’s 
no possibility of an assessment, this 
being an old line stock company. 
Investigate E. C. C. 5-point auto- 
mobile protection NOW. 


EMPLOYERS 
CASUALTY 
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Texas Offices: Other Offices: 
ABILENE BRECKENRIDGE Fort WortTH TYLER Kansas City St. Louts 
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Putting the finishing touches to more 
than six months of the hardest kind of 
work in preparation for the visit of more 
than 10,000 delegates and visitors to the 
Twentieth Annual Convention of Rotary 
International, in Dallas May 27-31, the 
Host Club Executive Committee of the 
Dallas Rotary Club is ready for what 
promises to be one of the greatest sessions 
of Rotary since its organization 20 years 
ago. 


Working tirelessly under the direction 
of Lester W. Dawley, chairman of the 
Host Club Executive Committee, and T. 
Marvin Cullum, vice chairman, Hugh J. 
Cooper, treasurer; Holmes Green, Harry 
Olmsted, Frank M. Smith, and Gus W. 
Thomasson, committeemen, a corps of 
nearly 500 Rotarians and Rotary Anns— 
the wives of the clubmen—have complet- 
ed every detail of the elaborate effort nec- 
essary to entertain one of the largest con- 


All Set for Rotary Guests 


ventions which Dallas has ever enter 
tained. 


The local committee has worked 
complete cooperation with the headquar 
ters office staff of Rotary International, 
located in Chicago, and Howard Feigh 
ner, assistant secretary and convention 
manager of the organization, from the 
Chicago office, has been in Dallas since 
February 1, handling the myriad of de 
tails necessary to be worked out to insur: 
the complete comfort of such a tremen 
dous gathering. The Rotary delegate: 
will come to Dallas not only from every 
important city and town in the United 
States, but also from 48 overseas nations 
in which the Rotary movement flourishes. 
Included will be extra large delegations 
this year from Latin-American countries, 
delegations from Europe who will travel 
in two especially chartered steamers, and 
a large Japanese delegation. 





BANK CLEARINGS 
1928 


January + $229,304,531.28 
February 202,756,886.66 
March . . - 218,410,753.88 
April - - . - 199,600,686.28 
May - . - - 206,895,503.35 
June - - . ° 200,643 ,340.36 
July . ’ - - 198,047,700.20 
August . - 209 277,120.12 
September . . - 261,719,706.91 
October . - 320,700,640.45 
November 268,579,277.12 
December 259,564,606.14 

Total - ’ ° $2,775 ,500,725.75 

BUILDING PERMITS 
1928 

January ’ . . - $ 619,989 
February - . : 584,634 
March - . . 858,466 
April - . ’ ’ 798,573 
May - ’ ’ - , 580,560 
June . . . ’ 781,701 
July - ’ - - , 870,532 
August . - 750,544 
September 835,144 
October 552,651 
November 717,617 
December $21,799 


Total (Dallas proper) *$14,381,694 


GAS METERS 


January 64,881 
February - . - ’ - 65,021 
March . . - - - 65,532 
April - ’ - - ’ - 695,712 
May oe ~» «© »  ieSpp2 
June - - . . . - 66,030 
July - ’ , . . . 66,081 
August . . . - 66,129 
September , 66,180 
October . ’ ? 66,240 
November ’ . 66,289 
December 66,303 





Watching Dallas Grow ..... 


Month by month, in this column, will be recorded the growth of Dallas 
as shown by the available statistical information. 


BANK DEBITS 


1929 1928 1929 
$265,365,726.24 $236,596,000 $287,306,000 
220,677 ,360.88 214,273,000 235,300,000 


271,141,000 
248,497,000 


243,485,065.89 
228,307,179.67 


230,033,000 
209,427,000 
213,709,000 
212,089,000 
203,320,600 
211,024,000 
263,237,000 
303,578,000 
273,024,000 
297,946,000 


$2 868,258, 000 


POSTAL RECEIPTS 
1929 1928 1929 

$880,453 $316,629.65 $328,109.57 
$467,022 348,879.00 326,162.35 
1,708,728 339,673.60 357,601.65 
1,294, 212 304,437.00 325,033.60 

283,274.29 

293 ,806.67 

283,430.35 

306,268.20 

338,030.50 

374,047.74 

354,004,36 

428,475.83 


$3 970,957.00 


TELEPHONES 
1929 1928 1929 
66,401 67,143 68,752 
66,480 67,347 
66,520 67,697 
66,601 67,902 
68,114 
68.321 
68,401 
68,496 
68,551 
68,599 
68,640 
68,701 


68,962 











SUBSCRIPTION $1:50 A YEAR; 15c A COPY 
ADVERTISING RATES ON APPLICATION 
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*Includes $6,017,700 utilities construction, but does not include any building outside city limits. 


Highland Park, 


University Park and other suburbs bring the total building in greater Dallas to $16,392,740. 
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i Successful Merchandising /, 
Demands Good Lightin 


oR forty-five years The Dorsey Company has 
kept abreast of changing conditions in the busi- 
ness world. Just as they have seen old business 
methods fall by the wayside, so have they seen old ideas 
of illumination replaced by modern lighting. The accom- 


4 



















panying plan, photograph and letter tell the story of the 
latest step in modern progressiveness of The Dorsey Com- 
pany; a story of better lighting that makes for better busi- 
ness. In all lines of business the careful study of lighting 
needs has become recognized as a necessary adjunct to suc- 
cessful merchandising. 
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OWNER & LIGHT CO 
DALLA? POM 1g1ON 
HLMINA TION, DIVISIONS ae 









Your business, too, will benefit by 
the right type of store and win- 
dow illumination. Proper light- 
ing affects both the patron and 
the employee. 




















Our Illumination Division will be glad to discuss lighting 
with you, giving you full information and cost estimates. 
E Just dial 2-9321 and ask for the Lighting Sales Division. 
. A representative will call on you promptly. Of course 





there is no charge for this valuable consultant service. 


Pallas, Texas 


Gentlemen ; 
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Dallas Power 


& Light Co. 


| INTERURBAN BLDG. Jackson & Browper Sts. 
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Buy Here 
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OFFICE FURNITURE 


EXCHANGE 


310 North Akard 
Phone 7-1220 
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NCREASING demands for electric power 

by Dallas industries has made expan- 

sion of the generating station of the 
Dallas Power & Light Company neces- 
sary. This is being done at an approxi- 
mate cost of $3,000,000. 


At present the station is capable of gen- 
erating 57,500 kilowatts or 76,600 horse- 
power and with the new addition will be 
capable of generating 82,500 kilowatts or 
110,000 horsepower. This is an increase 
of 25,000 kilowatts. The extension of the 
plant was begun last January and is ex- 
pected to be in operation by January, 
1930. Ordinarily the work would require 
eighteen months to complete, but the 
growing demands for power made it nec- 
essary for the company to make arrange- 
ments for as speedy work as possible for 
its engineers to contrive. An average of 
250 men will be employed on the struc- 
ture during the period of construction. 


A second concrete smokestack will be 
required by the enlarged plant. One de- 
parture will be made in this connection. 
The new smokestack will start from the 
roof of the station, rather than being 
erected independently from the ground. 


: fm and Light Companys Central Generating 
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Special massive steelwork will be carried 
in the skeleton of the building to support 
the smokestack. This change will save 
space in the boiler room. 

The new turbine will be built on a 
concrete base that is to be independent of 
the remainder of the generating station so 
as to minimize vibration from the huge 
machinery. 

The huge spray pond at the plant will 
be enlarged 25 per cent to care for 
the increased demand of the new station. 
It will have a capacity of approximately 
120,000 gallons of water per minute, 
which is more than the requirements of 
the city of Dallas. It is estimated that the 
additions to the pond will make it the 
largest in the United States, which means 
the largest in the world. 

All pumps and auxiliary equipment of 
the plant will be installed in duplic :te 
to insure continuity of service to Dallas 
homes and industries. In addition to the 
installed capacity at the plant, the Dallas 
Power & Light Company has service con- 
nections with the high voltage transmis 
sion system to which are connected a num 
ber of large power plants at different 
points in the State. 
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New Members 


The following budget increases were 
made by members during the months just 
passed: 

J. D. Van Winkle Co., 1609 Elm 
Street, books, stationery, etc. 

Leachman Laundry & Dye Works, 
2009 Hickory Street, laundry. ~ 

The following new members were add- 
ed to the Chamber of Commerce: 

Allen, Schaefer & Leighton, 1202 Re- 
public Bank Bldg. Investment Brokers. 

The Blewitt Co., Inc., 1617 Bryan Street. 
Distributors—Electric Refrigerators. 

Rostwick-Goodell Venitian Blind Co., 
1613 Bryan Street. Venitian Blinds. 

(. V. French, 2006 Republic National 
Bank. Wholesale Furniture. 

William Reilly Real Estate & Insurance 
Co., Reilly Bldg. Real Estate and In- 
surance. 

Straus-Richardson Company, 815 Marvin 
Bldg. Real Estate and Insurance. 

Smith-Jones Company, 1816 Main. Re- 
tail Radios. 

L. C. Sport Detective Agency, 916 Mar- 
vin Bldg. Detective Agency. 

Southern Brokerage & Sales Co., 603 
Burt Bldg. Oils, Greases—Merchan- 
dise Brokers. 

Dwight Dill, 307 Santa Fe Bldg. Flour 
Mill Engineer and Mill Supplies. 

William Levey, 815 South Ervay St. 
Food Products—French Dressing. 

Neptune Meter Company, 2014 Com- 
merce Street. Meters, Water Works 
Supplies. 

Reliance Bldg. & Loan Assn., 306-8 Fi- 
delity Union Bldg. Building and Loan. 

State Brokerage Corporation, 307 Fidel- 
ity Union Bldg. Investment Securities. 

Edgar Bird, American Exchange Bank 
Bldg. Business Broker and Invest- 
ments. 

Liberty Smelting & Refining Works, 1307 
River Street. Manufacturing of White 
Metal. 

Wiley Construction Company, 1303 
Kirby Bldg. Contracting and Building 

Associated Optical Company, 424 
Santa Fe Bldg. Wholesale and Manu- 
facturing Opticians. 

Cenol Service Co., 1210 Marilla Street. 
Wholesale Drugs. 

Texas Builders Specialties Company, 
2405 McKinney Avenue. Building 
Specialties Distributor. 

Troy Laundry Company, 2225 Cedar 
Springs Road. 

John E. York, 1513 Commerce Street. 
Duplicating Machines. 

The Provon Company, Santa Fe Ter- 
minal Unit No. 2. Mfgrs. of Cleaning 
Compounds. 

Robert Hodge, 410 West Davis Street, 
Plumbing. 

Dallas Blacksmith & Tool Shop, 1713 
Orange Street. Ornamental Iron. 
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STATEMENT OF THE OWNERSHIP, MANAGEMENT, CIRCULATION, ETC., REQUIRED 
BY THE ACT OF CONGRESS OF AUGUST 24, 1912 


of *“‘DALLAS,”’ published monthly at Dallas, Texas, for May, 1929. 


Before me, a Notary Public in and for the State and county aforesaid, personally appeared E. C. Wallis, 
who, having been duly sworn according to law, deposes and says that he is the Editor of the Magazine 
*“‘DALLAS” and that the following is, to the best of his knowledge and belief, a true statement of the 
ownership, management (and if a daily paper, the circulation), etc., of the aforesaid publication for the 
date shown in the above caption, required by the Act of August 24, 1912, embodied in section 443, Postal 
Laws and Regulations, printed on the reverse side of this form, to-wit: 

1. That the names and addresses of the publisher, editor, managing editor, and business managers are: 


POSTOFFICE ADDRESS: 
Dallas, Texas 
Dallas, Texas 
Dallas, Texas 

2. That the owners are: (Give names and addresses of individual owners, or, if a corporation, give 
its name and the names and addresses of stockholders owning or holding 1 per cent or more of the total 
amount of stock.) 

OWNERS: Dallas Chamber of Commerce, Dallas, Texas. 


3. That the known bondholders, mortgagees, and other security holders owning or holding 1 per cent 
or more of total amount of bonds, mortgages, or other securities are: (If there are none so state). NONE. 


NAME OF— 
Publisher, Dallas Chamber of Commerce, 
Editor, E. C. Wallis, 
Business Manager, Earl Y. Bateman, 


(Signature of editor, publisher, business manager, or owner.) 


4. That the two paragraphs next above, giving the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stockholders and security holders as they appear upon the books 
of the company, but also in cases where the stockholder and security holder appears upon the books of the 
company as trustee or in any other fiduciary relation, the name of the person or corporation for whom such 
trustee is acting, is given; also that the said two paragraphs contain statements embracing affiant’s full 
knowledge and belief as to the circumstances and conditions under which stockholders and security holders 
who do not appear upon the books of the company as trustees, hold stock and securities in a capacity 
other than that of a bona fide owner; and this affant has no reason to believe that any other person, associa- 
tion, or corporation has any interest direct or indirect in the said stock, bonds, or other securities than as 
so stated by him. 

5. That the average number of copies of each issue of this publication sold or distributed, through 
the mails er otherwise, to paid subscribers during the six months preceding the date shown above is: (This 
information is required from daily publications only.) 

E. C. WALLIS, Editor. 


Sworn to and subscribed before me this 1st day of May, 1929. 


C. F. POAG, Notary Public. 


(My commission expires June 1, 1929.) 


(SEAL) 
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Number Eight 


IN A] SERIES 
OF PORTRAITS 
INTRODUCING 


N EW 
CITIZENS 
OF DALLAS 


R. 
eX ; The new, colored bath and kitchen fixtures on display are ex- 


quisite in appearance and will bring new distinction to rooms you have 
Other rooms need color, too. 
Alive with natural color, with 

















W. F. Henperson, Mgr. 
Crane Company 


thought of as the most unimportant in your home. 
Especially with placque portraits by Montgomery. 
even the delicate flesh tones, they are colorfully true to life. 


PHONE 7- 1158 


HS 


ive Forever 


1502% ELM _ST. 


PHoTocs 
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Speed, Com- 
merce, Gain, 
Culture, all 
are represen- 
tative of the 
god, Mercury. It is the modern 
concept of Business. From the 
creation of the idea to its final 
printed form, “More than 
Printers” give you the results 
that are possible through in- 
telligent co-operation. 
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CONVENIENTLY LOCATED AT 917 CAMP STREET - 


“MORE THAN PRINTERS” 





IDEAS 
COPY 
PRINTING 


be QD DAL 


CURTIS-COWAN-VAN HUSS 


SOUTHWEST PRINTING COMPANY 


DALLAS .- 





Sei 


pe 








TEXAS 


Geo. O. Wilson, 1606 Republic Bank 
Building. Attorney. 

T. H. Davenport, 408 City Hall. City 
Buyer. 

Walter Reid, 1219 Athletic Club Bldv. 
Consulting Engineer. 

Vez Company, 2221 Laws Street. Chen 
icals. 

Burk Mfg. Co., 1012 Commerce Street. 
Mfers. Work Clothing. 

Southern Doll & Candy Mfg. Co., 410: 
2 Commerce Street. Candy; Dolls anc 
Premiums. 

Eldridge Price, 313-14-15-16 Thom 
Bldg. Oil Operator. 

National United Brokerage Service, 4('1 
Fidelity Union Bldg. Advertising and 
Sales. 

Foxy Frocks, Inc. 
Street. _ Ladies’ 
Wholesale. 

Missouri State Life Insurance Co., 1509 
Magnolia Bldg. Life, Health and Acci- 
dent Insurance. 

Morelle K. Ratcliffe, Advertising, 1220 
Mercantile Bank Bldg. Advertising-— 
Advertising Agency. 

National Photographic Studios, 
Santa Fe Bldg. Advertising. 

E. L. Martin, 506 N. Texas Bldg. Rail- 
road Contractor. 

Imperator Oil Corporation, 803-4 Prae 
torian Bldg. Oil Operators. 

Dal-Tex Art Stone Co., 3108 Ross Ave 
Architectural Cast Stone. 
A. J. Rife Construction Co. 
Harwood. Construction. 
McCrory Stores Corporation, 1513 Main 

Street. 5-10-25 cent Store. 

Elliott Fisher Sunstrand Co. 1813 Main 
Street. Sales Agency. 

W. D. Prichason & Association, Erving- 
ton Apartments. Radio Publicity. 

Dallas Hudson-Essex Co., 2210 Pacific 
Ave. Automobiles. 

National Air Transport, Inc., 1101 Com- 
merce Street. Air Transportation. 
Southwest Air Fast Express, Inc., 709 
Dallas National Bank Bldg. Air Trans 

portation. 

The Railway Re-Auditing Company, 
1628 Allen Bldg. Auditing Railway 
Accounts. 

American National Brokerage Company, 
1203 Athletic Club Bldg. Stocks, 
Bonds, Investments. 

Cherry Elite Catering Company, 30(0 
McKinney Avenue. Manufacturers of 
Ice Cream. 

George La Monte & Son, 1112 American 
Exchange Bldg. Manufacturers of 
Safety Paper. 

Handy Andy Community Stores of Dil: 
las, Inc., 3133 Knox. Groceries—Re’ 
tail. 

Rainbow Light, Inc., 1907 Canton Strect. 

Manufacturers of Luminous Tube 


Products, 
(Continued on Page Thirty) 
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nourished and its future doubtful— 
now a lusty infant, strong and stead- 
ily growing, is the story in brief of the 
air mail out of Dallas. 
On May 12, 1926, an afternoon marred 
by clouds and threatening storms, H. L. 
Kindred, veteran pilot of the N. A. T., 
lit Love Field with the first load of air 
mail. A momentous event in the trans- 
portation life of Dallas. When a new 
rulroad is started, a golden spike is usu- 
ally driven in the first tie, and on this 
occasion, “a golden feather should have 
fluttered down from the sky to symbolize 
t» Dallas business men the dawn of a 
new era in transportation for them.” 
Transportation is a basic necessity of any 
community, especially a growing one. 
Without it a city, town, or state soon de- 
cays and is no more. As a prominent rail 
othcial recently said, “The complex struc- 
ture of modern industry owes its very 
existence and its prospect of further re- 
finement more to an adequate system of 
transportation than to any other one fac- 
tor. National welfare can be measured 
in important respects in terms of trans- 
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Say Big Boy-- 
Fixing punctures in worn- 
out tires is like skinning a 
flea for its hide—in these 
days of cheap prices on new 
Goodyear Tires. 


“‘Skinnie & Jimmie” 


SAFETY TIRE 
CO. 


Goodyear Distributors 


Young at St. Paul 
7-3177 
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Three Years of Air eMail 


By Cuas. B. BRAUN, Division Traffic Manager 


National Air Transport, Inc. 





C. B. BRAUN 
Division Traffic Manager, N. A. T. 


portation improvement. No country ever 
had a greater need for mobility than our 
own, and the continued development and 
prosperity of the United States will re- 
quire transportation—railway, highway 
and airway—in ever increasing volume.” 

A group of citizens, centering in the 
Chamber of Commerce, led by the en- 
thusiastic John W. Philp, had enabled 
Dallas to become the terminus of the new 
air line. These far seeing men realized 
that air transport was to become a vital 
part of a city’s transportation facilities. 
Their efforts were successful in obtaining 
for Dallas close connections by air with 
the centers of commerce, finance and in- 
dustry, as well as other parts of our coun- 
try. 

The line was started, but there fol- 
lowed days of anxiety, because, for a long 
time the patronage was small, expenses 
were high, and the losses steadily mount- 
ed. But the will to achieve was there— 
the determination to make a success of 
this maiden effort in the Southwest was 
too strong to do anything but succeed. 
Today, after three years, the air mail is 
a success in Dallas—its use is steadily in- 
creasing, and the future of airways—of 
air lines in the Southwest seems assured. 


At first the rates were high, and on a 
zone basis, which made it difficult for an 
extended use. Then the Post Office De- 
partment instituted a rate of 10 cents 
per each half ounce. Many thought this 


high, and being accustomed to think in 
terms of an ounce, the half ounce unit 
was confusing. But on August 1, 1928, 
the rate was reduced to 5 cents for the 
first ounce, 10 cents each additional 
ounce. This brought the air mail within 
the reach of everybody. An air mail let- 
ter, costing only three cents more than the 
train letter, is the most economical, fast- 
est form of communication yet devised. 
For three cents, a day is saved. A day 
saved, is a day added to the span of life. 

National Air Transport, Inc., has used 
on this line three types of planes, the 
first the Carrier Pigeon, then the Doug- 
las mail plane, and now the Curtiss Fal- 
con, powered with Liberty motors, being 
an adaptation of the Falcon military 
plane. It is today the fastest mail plane 
being used on the regular scheduled air 
mail routes, cruising at 115 miles an 
hour, with a top speed of 140 miles per 
hour. Aided by a tail wind, it has flown 
at a rate of slightly over three miles per 
minute. 

Used on All Long Distance Mail 

While it is true that air mail is delayed 
sometimes because of adverse weather, the 
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Cuts Sketches 

Zinc Etchings Cartoons 

Zinc Halftones Wash Drawings 
Copper Halftones Birdseye Views 
Color Engravings Pen and Ink Work 


Mats Shoes 
Stereotypes Borders 
Electrotypes Fashions 
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Maps Air Brush Work 
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THE SKY LINE 
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The American Exchange Na- 
tional Bank Building, the home of 
“Texas’ Largest Bank” is a worthy 
addition to Dallas’ ever changing 
Sky Line. The architects com- 
bined beauty as well as utility in 
the design. The building, a seven- 
teen story structure, has a total of 
210,000 square feet of floor space. 

The American Exchange Na- 

, tional Bank occupies the basement, 
ground floor and first floor. Two 
hundred and eighty-five suites of 
offices finished in natural quart- 
ered oak occupy the space above 
the first floor. The Banking Room 
is finished with San Saba Texas 











American Exchange 
National Bank 
Building 


American Exchange National 
Bank, Owners 


Lang & Witchell, Dallas, 
Architects 


Hughes-O Rourke Construc- 
tion Co., Dallas, 


Contractors 


Steel by Mosher 


Marble. The halls are finished 
with Tennessee Gray Marble and 
have tile floors. 

The building is equipped with 
seven elevators; four high speed 
passenger elevators assure ade 
quate service. 

The exterior is finished with 
Indiana Limestone with Granite 
base and Terra Cotta trim. 

This building, dedicated to the 
development of Dallas and the 
Southwest has a steel frame. 

The superior strength, durabil- 
ity, elasticity and adaptability of 
steel make for maximum invest- 
ment value per dollar invested. 


JIASriEK 


Steel and Machinery Company 
DALLAS 
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in price and freight 


From Manufacturer direct to you—at a saving 


THE 
Dallas Market | 


has a large modern factory, 
comparing favorably with 
any in the country devoted 
to the manufacture of 


Show Cases 
and Store Fixtures 


For All Lines of 
Merchandise 
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ADLETA SHOW CASE & FIXTURE MFG. CO. 


1900 Cedar Springs 


Dallas, Texas 


Phone 7-6098 
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regular consistent use of it has proved de- 
cidedly profitable and beneficial. As a re- 
sult, many business men are using it on all 
long distance mail, and do not restrict 
its use to rush or emergency stuff. In 
hundreds of stores, offices, industries, en 

gaged in all lines of business endeavor, 
it has become part of the regular routine 
of carrying on business. The habit has 
been formed, and the regular user consic 
ers it a good habit. In April, Nationa! 
Air Transport carried 2565 pounds of ai: 
mail out of Dallas, the best month experi- 
enced in the history of the line. This 
poundage was an increase of 103 per 
cent over April, 1928. Such figures tel! 
their own story—a story of value, ben< 

fit and profit to the user, with a resultani 
constant increase. 

Part of this poundage is not business 
mail, but is social or personal. A check 
made by Uncle Sam shows that 23.1 per 
cent of the volume is sent by persons in 
writing letters to friends or relatives. Air 
mail is socially correct and adds a distinc- 
tiveness which nothing else can do. 

The National Air Transport, on its 
third birthday, desires to express its deep 
appreciation to each and every person, 
organization and enterprise, who by their 
efforts, their patronage, their enthusiasm, 
their sympathetic attitude and their help 
and cooperation have made the line suc- 
cessful, and made possible a continual 
growth and expansion of air lines in 
Texas. DOOD 

DALLAS WELL REPAID 
(Continued from Page Nine) 

Paying especial tribute to the work 
done by Clyde V. Wallis, industrial man- 
ager of the Chamber of Commerce, in as- 
sembling and editing this voluminous 
work, Mr. Thornton read letter after let- 
ter from industrial and business leaders 
throughout the United States, including 
such authorities as official of the United 
States Chamber of Commerce Merle 
Thorpe, editor of ““Nation’s Business,” in 
which the completeness and accuracy of 
the picture of the Southwest as repro- 
duced by this statistical material was 
praised in the highest terms. 

“Tt is most difficult to trace definitely 
any particular result from any particular 
advertisement,” said Mr. Thornton. “In 
my own business, I have to spend by ad 
vertising appropriation without having 
the certainty of definitely tracable results 
to guide me. And this is even more tru: 
in the character of advertising project w 
are carrying on in behalf of Dallas. The 
removal of factories from one section t 
another, the establishment of branches- 
these are matters which require weeks 
months, often years of the most carefu! 
consideration and study. We did not an 
ticipate any great showing of results du 
ing the first year; yet, we have sufficient 
volume of definitely traceable results to 
more than justify our expectation. Taking 
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it by and large, although the first year’s 
work necessarily had to be done in the 
dark, as we were without local precedent 
to guide us, we have achieved results 
which have far outstripped our most op- 
timistic expectations.” 

Mr. Thornton stressed the fact that not 
a cent of the Industrial Dallas fund has 
been spent for “side issues,” although the 
committee of directors has been deluged 
with requests and proposals to donate to 
various causes, or to use indirect advertis- 
ing methods of dubious effectiveness. He 
pointed out that the entire fund has been 
expended along the lines originally 
plinned—for the purchase of space in 
nitional general and trade publications. 
The corporation has but one salaried 
employe, he explained, the publicity di- 
rector, who has obtained publication of 
many thousands of inches of materials 
advertising Dallas during the year 
throughout the nation. 


Collection of the pledged funds, he de- 
clared, has set a new record of efficiency 
for any similar enterprise. The first year’s 
budget of slightly more than $150,000 
was collected on a basis of 98.5 per cent 
payment of pledges, leaving a margin of 
only one and one-half per cent covering 
all items of lapsation, business liquida- 
tions, failures, deaths, removals and all 
other contingencies affecting the pledges. 

In connection with the meeting, there 
was installed in the lounge of the hotel, 
adjoining the dining room, an elaborate 
exhibit, containing reproductions of hun- 
dreds of advertisements, letters, publicity 
stories, return coupons received from in- 
quirers, examples of the records which are 
kept, analyzing carefully the results from 
each advertisement, and numerous other 
documents giving an insight into the 
methods being used in the campaign. 
Guests at the dinner spent an hour in- 
specting and commenting upon this ex- 
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Summary of Industrial Growth 


Report of Industrial Department for First 
Four Months of 1929 
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Myers, Noyes & Forrest 
CONSULTING CIVIL ENGINEERS 
1107 Mercantile Bank Bldg. 
DALLAS, TEXAS 
Surveys, Investigations and Reports 


A Complete Banking, Trust and 
Investment Service 


The 
Republic National Bank 
and Trust Co. 


Dallas, Texas 


515 Republic Bank Bldg. Tel. 2-1659 
W. J. POWELL 
Consulting Engineer 


City Planning and Zoning 
Public Utility Rates and Valuation 
Municipal Engineering 

















LEAKE, HENRY, 


WOZENCRAFT & FRANK 
ATTORNEYS AT LAW 
Suite 604 Magnolia Building 
DALLAS, TEXAS 
Sam A. Leaxe, W. T. Henry, Franx W. 
Wozencrart, Josepn D. Frank, 
Harotp H. Younc 
General Civil Practice 
Representative References: 
NEW YORK 
Radio Corporation of America 
Metropolitan Life Insurance Company 
The Bradstreet Company 
Charles Broadway Rouss, Inc. 
CHICAGO 
James B. Clow & Sons 
National Life Insurance Company of the United 
States of America 


ST. LOUIS 
American National Assurance Company 
John E. Mitchell Company 

DALLAS 
Sanger Bros., Inc. 


Oriental Oil ‘Company 

American Life Insurance Company 
G.aham-Brown Shoe Company 
Any Dallas Bank 


Cannon Ball Towel 
Supply Company 


2009 Orange St. Dallas, Texas 


Everything Furnished in the 
Towel Supply Line 


SERVICE UNEXCELLED 
Phone 2-2736 
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Wholesale Merchants 
Building 


6,500 square feet now available 





The home of scores of 
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hibit before the meeting was called to 
order. 


Mr. Thornton also briefly outlined the 
plan for the coming year, which in gen- 
eral, coincides with that followed dur- 
ing the first year. One departure during 
the second year will be the addition to the 
list of advertising media utilized of two 
metropolitan daily newspapers, in order 
to give a thorough test for determining 
the effectiveness of newspapers in such 
a campaign. The Saturday Evening Post, 
Time, Sales Management, the Literary 
Digest, and similar high-class general and 
specialized publications, together with a 
group of the leading trade journals cater- 
ing to the specialized industries for which 
there is especially good opportunity in 
Dallas, will be utilized again as the back- 
bone of the advertising effort during its 
second year. 





New Branches in April 
Among the concerns of national or sec- 
tional importance that placed branches in 
Dallas during April were the following: 
Russell Manufacturing Company, 2208 
Commerce St.; brake lining, etc. Home 
office, Middletown, Conn. C. H. Nu- 
gent, District Manager. 

Three States Telephone Company, 1921 
Greenville Ave. Home office, Chicago. 

Hanovia Chemical & Manufacturing 
Company, 1615 Bryan St. Home office, 
Newark, N. J. 

Edison Distributing Corporat‘on, 500 
Elm Street. Wholesale distribution of 
Edison phonographs and radios. Home 
office, West Orange, N. J. A. E. Em- 
rick, district manager. 

National Floor Tile Company, sample 
and sales room with Huey & Philp 
Hardware Company. Home office, Mo- 
bile, Alabama. Lyman C. Dorgan, Dis- 
trict Sales Manager. 

American Albumen Corporation, Mor- 
wan Warehouse; ex-breaking plant. 
Home office, New York. L. Coquet, 
General Manager. 

Winerich Motor Sales Company, 1900 
Young St.; distributors of Studebaker 
Busses. Home office, San Antonio. H. 
A. Denton, local manager. 

Texas Radio & Electric Company, 701 
Wholesale Merchants Bldg.; distrib- 
utors of Temple radio. Home office, 
Fort Worth; Jack Wood, local man- 
ager. 

Rainbow Light, Inc., 1907 Canton St.; 
home office, Long Island, New York. 
J. W. Wayne, Manager. Manufactur- 
ers of Neon gas signs. 

Liberty Mutual Insurance Company, 
1401 Allen Building; F. S$. Mulholland, 
resident adjustor. Home office, Boston, 
Mass. 

Buckeye Traction Ditcher Company, 

3009 Commerce St.; home office, Find- 
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Spring and Summer 
Suitings 


Tailors and Importers 
13064% MAIN STREET 















W. E. CALLAHAN 


CONSTRUCTION COMPANY : 


W. E. Callahan, President ie 
Vice President 4 
Paul Grafe, Vice President 


General Office, 708-9 Kirby Bldg. 
Dallas, Texas 
Drainage, Irrigation, Railroad, Levee 








ZUBER & ZUBER 
Wholesale Collections 
408 Santa Fe Bldg. 


Established 1918 
F. M. ZuBER 
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ager. Sales and service for Southwest. 


Building; home office, Denver, Colo. 
R. Y. Reaves, local manager. 


Burgess Trading Corporation, 318 Santa 
Fe Building; home office, New York. 
Importers and manufacturers’ agents 

—sales and sample room. J. L. James, lo- 
cal manager. 

Monark Battery Company, 4122 Com- 
merce St.; home office, Chicago, IIl. 
Battery manufacturers. 

L. Grauman Company, Second Unit, 
Santa Fe Bldg.; home office, Denver, 
Colo. Manufacturers of soda foun- 
tains. Sales and sample room with F. 

R. Fist as district manager. 


LOCAL CONCERNS 
Among the local concerns established 

during the month were the following: 

Lasswell Manufacturing Company, ?420 
Swiss Avenue. Factory for the manv- 
facture of fibre furniture, moved t 
Dallas from Kennett, Mo. Will em- 
ploy about 50 people; Gus Laswell, 
General Manager. 

Thomas J. Sadler Company, 417A South 
Ervay St.; office furniture. 

Dallas Engineering Corporation, 4321 
Elm St.; manufacturers of “Dallas” 
airplane fans. 

Southwestern Royal Amplitone Com- 
pany, 308 S. Harwood St,; distributors 
of theater sound equipment. 
























public Bank Bldg.; T. S. Brahan, gen- 
eral manager; refinishing of school 
desks, etc. 

Home Equipment Company, Inc., 1923 
Greenville Ave.; electric refrigerators 
and other household equipment. 

Hess & Mooneyham, 501 First Ave. 
Plant for manufacture of asphalt bat- 
tery boxes. 

Texas Coffee Company, 206 Lane St. 
Wholesale coffee. 

Morris J. William & Company, 1808 
Main St. Real estate sub-dividers. 

De Luxe Candy Company, 204 S. Cum- 
berland St. E. A. Carter, owner. 
Candy manufacturers. 

Elzey Commission Company, 2005 Cadiz 
St.; produce commission merchants. 
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- Imperator Oil Corporation, 803 Praeto- 
rian Bldg.; C. Andrade, III, Vice Pres- 
ident and General Manager. Moved 
from Fort Worth. 

Builders Mill & Manufacturing Com- 
pany, 1810 South Beckley Ave.; plan- 

| ing mill. 


Dallas Credit Corporation, 1117 Mer- 
cantile Bank Bldg.; collection agency. 
Southwestern Foundation Company, Inc., 
1205 Republic Bank Bldg. J. H. 
Murphy, General Supt. Contractors 
for pile driving and foundation work 
Operating throughout Texas, Oklaho- 
ma, Arkansas and Louisiana. 
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lay, Ohio. A. S. Graves, District Man- 


Hower Advertising Agency, 535 Allen 








Texas Refinishing Company, 1713 Re-, 
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Tell the Story 


URING the last few years the furniture industry of the South has grown very 
fast, until now it is considered one of the leading manufacturing interests, 
Practically all kinds of furniture for the home are now being made throughout j 
this section, making it convenient for the merchants to buy near home. | 














4 
The above living room suite was manufactured by Olive & Myers Manufacturing 

Company of Dallas. Established in 1889, this firm began with a very small plant, 
growing steadily till now they occupy approximately ten acres of floor space. They 4 
manufacture and handle a very complete line of furniture. ; 
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This firm has us to make all their photographs for sales and catalog purposes. We 
also make sales photographs for practically all furniture factories in this entire 
ection. 
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We have very desirable office space 
arranged with warehouse or exhibit 
space adjacent thereto. 


The service 
you buy j 
from us is 
based on | 
forty years 
of 
experience 
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Dallas Transfer & Terminal Warehouse Co. 


SECOND UNIT, SANTA FE BUILDING DALLAS 
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SCHOOLAR, BIRD & 71-5561 3-4613 
COMPANY 
C. H. Schoolar, C. P. A., President HENRY NUSS 
George H. Bird, Scc’y & Treas. BOOKBINDER 


Established in the Southwest and 


Twenty-two Years PAPER RULER 


AUDITS --- SYSTEMS 
TAX SERVICE Loose Leaf and Binders 





Santa Fe Building Dallas, Texas 416 South Ervay Dallas 
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PRESENTS 


Wheary’s New Type 
of 


Travel Case 


It's a perfect pleasure to travel 
with a Wheary Airplane Ward- 
rolette. Special wedge-elbow tray 
and cushioned top keep frocks 
fresh and smooth. Gives perfect 
protection to everything you'll 
need on an extended trip. Vari- 
ety of sizes and smart new color 
combinations to choose from. 


HARRY BENNETT 
(Successor to RAYMOND STUDIO) 
COMMERCIAL PHOTOGRAPHY 


2108 McKinney Ave. Phone 7-4906 
We photograph anything anytime 


Phone 2-9288 


For Competent 
OFFICE HELP 


EMPLOYERS SERVICE BUREAU 
405 Santa Fe Bldg. 
8 Years in Dallas 


2-8084 ' 2-8084 
aX lif. >> 
tl) | (r >> 
QS STERN 
Seuss 
Industries Bldg. 


107 Construction 












JOHN SCHWARZ 
Phone 2-5708 
DALLAS 

TYPEWRITER 

& SUPPLY CO. 


Standard and 
Portable Typewriters 
1519 Commerce St. 











Hanway & Williams 
JAS. L. HANWAY 
Insurance in all its Branches 
203 Central Bank Bldg. 
Phone 2-3822 















Metal Buildings 


to fit the needs of every business. 


build to your specifications—FIREPROOF 


metal warehouses, 


tions, cold drink stands, 


building desired. 


garages, filling sta- 
or any type 


Atlas Metal Works 
DALLAS 


PHOTOSTAT PRINTS 





Facsimile Copies at Original Size, Enlarged or 
Reduced of any Written or Printed Document, 
Legal and Commercial Papers, Letters, Drawings, 


JNO. J. JOHNSON 


Maps, etc. 


1912 N, St. Paul St. 


Passenger 


Hunter-HayesCo. 


Southwestern Representatives 


HOUSTON 
DAL 


2-6729; 7-4218 





Freight 


SAN ANTONIO 
LAS 
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Chenille Rug Company, 3603 McKinney 
Aye. Rug manufacturers and reno- 
vators. 

North-East Texas Motor Line, Inc., 2315 
Laws Street. Motor Freight line. J. H. 
Peyton, President. 

Hurst Bros., 1605 Republic Bank Bldg. 
General agents for Southland Life [n- 
surance Company. M. K. Hurst and 
Edgar Hurst. 





Business Opportunities 

Fidelity Radio Corporation, Walker 
Bank Building, Salt Lake City, Utah. 
Manufacture complete line of loud 
speakers, including A. C. and D. C. 
dynamic speakers and magnetic cones. 
Want distributor at Dallas for South- 
west. 

Ozio Fisheries, Box 536, Morgan City, 
La., wholesale shippers of fresh water 
fish, want representation in Dallas. 

The Ostdiek Company, 608 First Ave., 
Minneapolis, Minn., manufacturers of 
“Flex-Ble Dust Mop” for household 
use, want to get in touch with dealers 
and wholesalers—-putting on national 
campaign for distribution. 

Ex-Ell Instrument Corporation, 926 
Broadway, Brooklyn, N. Y., manufac’ 
turers of thermometers, desire manu- 
facturers’ agent connection in Dallas 
for sale of clinical thermometers to 
hospital, surgical and drug trade. 

Chris Smith & Sons Boat Company, Al- 
gonac, Michigan, motor boat manufac 
turers, want distributor. 

H. S. Cleveland Company, 115 Fourth 
St., S. E., Minneapolis, Minn., furni- 
ture manufacturers specializing in 
solid walnut end tables. Want sales 
representation in Dallas. 

Westcott Chuck Company, Oneida, N. 
Y., manufacturers of lathe and drill 
chucks, want manufacturers’ agent to 
handle line. 

Hilam, Inc., 152 Farwell Ave., Milwau- 
kee, Wis., manufacturing a new type 
of portable, indirect lighting unit for 
household use, want dealer connection. 

The Waldon Company, 119 Fourth 
Street, S. E., Minneapolis, Minn., 
making a line of parchment lamp 
shades and bridge and junior lamp 
bases, want salesman calling on de: 
partment stores, furniture stores and 
gift shops to handle line. 

Keystone Chocolate Company, Harris: 
burg, Pa., making bulk cocoa powder 
sold to wholesale grocers, confectioners 
and bakers, want brokerage connection 
in Dallas. 

The T-Hold Manufacturing Company, 

14213 Euclid Ave., Cleveland, O., 

manufacturers of T-HO boiler and 

pipe plugs sold to hardware jobbers and 
plumbing supply houses, want se'ling 
agency to handle line. 
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H. Goodman & Sons, 17 West 17th St., 
New York, makers of hair wavers, 
bobby pins, combs, hair ornaments, 
staple jewelry novelties, want selling 
agents on commission basis. 

Samuel Olson & Company, 1238-48 
North Kostner Ave., Chicago, IIl., 
making line of conveying machinery, 
including apron, belt and gravity con- 
veyors, automatic elevators and spiral 
chutes, desire salesman or selling 
agency to handle line in Southwest. 





RESTLESS FEET 
(Continued from Page Eleven) 

told timers at the game delight in match- 
ing their skill with them and usually re- 
turn to camp with a good string. Deer, 
bear, and other game are hunted in sea- 
son. 

The trip from Dallas to Las Vegas 
can be made in two days, which allows 
the Dallas vacationist ampel time to visit 
all of the mountain country adjacent to 
Las Vegas and Santa Fe, including Taos.” 

From a railroad man not entirely satis- 
fied with the present state of affairs: 

“With reference to attached memo- 
randum same is fine but, unfortunately, 
the last vacation of mine was prior to the 
Volstead Act, and this was about the third 
vacation in twenty-five years. Therefore, 
I am unable to describe at the present 
time the scenic beauties of places that 
might have attracted my attention in those 
far gone days. 

From a young women who has a re- 
markable store of “See America First” 
information and is willing to dispense it: 

“T could make a thousand and one sug- 
gestions—just depends upon how much 
money you have and how far you want 
to go. 

“A trip of 350 or 400 miles will take 
you into the Ozarks of Arkansas and Mis- 
souri where everything is available for 
the pleasure of the vacationists. The new 
hotel at Bella Vista is open, offering ex- 
cellent accommodiations at reasonable 
cost. Cabins of all sizes and accommoda- 
tions are available. 

“Anyone living within our radius of 
Carlsbad Cavern should certainly avail 
themselves of that opportunity. This dis- 
tance is 576 miles. The new hotel is com- 
pleted, with the old hotel recently re- 
modeled, offering excellent accommoda- 
tions. Tourists’ cabins are also available. 
Many side trips may be made to southern 
New Mexico. Northern New Mexico also 
offers Many attractions for the vacation- 
ists. 

“Everybody, more or less, will feel in- 
terested in Colorado. 

_ Another excellent place that may be 
visited for a few days or longer, within 
a radius of 200 miles, is Medicine Lake 
and Resort, 12 miles north of Lawton in 
the Wichita Mountains. Excellent hotel 
accommodations will be found with 500 
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IF you publish a periodical, or plan to do so, consider 
this organization for its production. We are thor- 
oughly equipped and manned to give you copy, 
proofreading, editorial service; to design, layout and 
produce the highest type of publication. . . . 


Other specialties include: 


ADVERTISING SERVICE 
MAGAZINES . . . . HOUSE ORGANS 
CATALOGUES . . . NEWSPAPERS 
DIRECT MAIL ADVERTISING 
COMMERCIAL PRINTING 
SALES CIRCULARS 


Telephone 7-1174 
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INCORPORATED 
2500 McKinney Avenue 
DALLAS 


N. B.—We are Printers of Dallas, Southwest Review, Texas Monthly, 
Impressions, Motion Picture Journal, Microphone, Blue Blaze, etc., etc. 
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1714 Commerce St. 


Edison’s New Dictating Machine 


From (Coast to Coast we 


provide service to study 


your letter problems. 
Let us help you today. 


THE EDIPHONE 
Phone 2-6976 
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The Kitchenette modet és SIMPLE and SAFE 


stdeal for the small family.  e 
Is has feed capacity of 4 No Machinery 
cubic feet—makes 36 large 
ice cubes between meals, 


Ox Sale by PENNIMAN, Jvc. 


3921 Gaston Avenue 


THE DALLAS GAS COMPANY 
| Four independent field lines keep Dallas in Natural Gas _| 


STENOTYPY Martin Stationery Co. 


Gregg Shorthand, 20th Century Bookkeeping, 
Accounting, Banking, Secretarial Training. Ex- 
pert teachers. Graduates placed in good positions. Legal Blanks 


Write or phone for catalogue ‘“ : icfies” 
METROPOLITAN BUSINESS COLLEGE Service That Satisfies 


Dallas, Texas | 112 Poydras St. Phone 2-1992 


“The School With a Reputation” 


‘ENVELOPES 


Manufactured by Specialists 


Plain or printed 








Baronials Duplex Postage Savers 

Bankers Flap Drug Policy 

Catalogue Commercial Envelopes Time Savers 

Cloth Lined In All Sizes Theatre Ticket 

Coin Envelope Order Blanks Tin End 

Clasp Penny Savers Specials of any Size or Stock 


Hesse Envelope Co. of Texas.... Dallas 


S. a. EWING A contract advertisement in DALLAS is 


continuous contact with your customers. 


COMPANY And the repetition of your message will 


prove to you why DALLAS advertising 


TYPEWRITERS PAYS and STAYS. 


1606 Commerce tor representative 
2-3026 Dallas Phone 2-5425 
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cottages equipped for the vacationists 
Good fishing is found in this’section.” 

From a much-traveled young secretary 
with a knack for details: 

“Asheville, North Carolina, is the fa- 
mours “Land of the Sky,” 1s by far the 
most beautiful and picturesque place in 
which it has been my privilege to spend a 
vacation. In fact, after spending a sum- 
mer near there, I was so charmed with it 
in every way that I later returned and 
spent fourteen months. 

‘Asheville is located in the Blue Ridye 
Chain of mountains, and has an altitude 
of about 2,000 feet above sea level. The 
climate is most invigorating, always cool 
and delightful even during the hottest 
months elsewhere, making it a most ce- 
sirable place for both pleasure and health 
seekers. People throng there in such num- 
bers that it is estimated that the population 
doubles during the summer. 

“There are many places of interest in 
and around Asheville, notably the beauti- 
ful estate of the late George W. Vander- 
bilt with its magnificent ‘Biltmore 
house’ of around 300 rooms, and the 
quaint and restful little village of Bilt- 
more, built along English lines. 

“Also Grove Park Inn, bu:lt by Dr. E. 
W. Grove of St. Louis, Mo., after he had 
regained his health at Asheville. Is of the 
native mountain stone in as nearly its 
rough state as possible. Said to be the 
largest and most magnificent resort hotel 
in the world. Many celebrities spend 
their vacations at this hotel. 

“Everything in the way of recreation 
and amusement.” 

From a prominent club woman who 
manages to get appointed a representative 
to distant summer conventions: 

“Several of the most pleasant trips we 
have ever made were through the Blue 
Ridge Mountains in Virginia, near the 
vicinity of Charlottesville, Afton Grove, 
Natural Bridge, Weir’s Cave, etc. There 
is much of interest in this vicinity as 
well as natural beauty. At Charlottesville 
is the University of Virginia and just a 
short distance is historic Monticello, the 
home of Thomas Jefferson. it was from 
Monticello that Jefferson viewed, through 
his field glasses, the building of the Uni 
versity of Virginia. The people are hos- 
pitable and the prices reasonable for ac- 
commodations. 

“In and around Chattanooga and Look- 
out Mountain will be found much of in- 
terest and beauty to the stranger. The 
climate in all of these sections we found 
very pleasant. 

“IT never expect to see a grander sight 
than when I stood on the brink of the 
Grand Canon, the grandeur of which 
cannot be expressed in words.” 

From a modern girl trying to get some 


, free publicity for her boss’ company: 


“By far the most interesting and enjoy 
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able vacation trip I ever had, was when I 
took my airplane trip to Chicago two 
years ago. The thrill and the novelty of a 
trip by air is very appealing, and in this 
age, everyone wants to du something dif- 
ferent. There is no thrill or novelty to a 
trip on the train, and such a trip is always 
very tiring and dirty—in fact it is a very 
old-fashioned way to travel. 


“There are a number of air vacation 
trips one might take, and it seems the 
proper thing to do would be to see Texas 
first, as there are air passenger lines ex- 
tending to most every part of the state. 
If you want to go to the Gulf to swim, 
there is the Dallas-Galveston line, or if 
you want to see another part of Southern 
Texas, there is the Dallas‘San Antonio 
linc, with a line out of San Antonio for 
Corpus Christi and Brownsville. If, on 
the other hand, West Texas appeals to 
you more, you can travel over the Dallas- 
El Paso line. If none of these appeal to 
you and you are seeking cooler regions, 
there are two lines operating out of Dal- 
las going north, one to Kansas City by 
way of Fort Worth, Oklahoma City, 
Tulsa, Coffeyville; and the other to St. 
Louis, by way of Fort Worth, Oklahoma 
City, Tulsa and Springfield. 


“Then there are some train-rail hook- 
ups, whereby you can make a trip by both 
train and plane; for instance, you might 
take the plane to Houston, and go from 
there by train to New Orleans. 

“At any rate, be up to date—travel hy 
plane.” 


June Conventions 


A total of 226 conventions or similar gath- 
erings bringing substantial groups of visitors 
to Dallas have so far been held here this year 
or are included in the June list below. This is 
the largest number for any six months period 
in the entire history of Dallas. The June list 
follows: 


June 3-6-—Grand Lodge, Colored Knights 
of Pythias of Texas. 

June 4-8—Texas Golf Association. 

June 9—Alumni Reunion, Southern Meth- 
odist University. 

June 10-21—Texas Pastors’ School of the 
Methodist Episcopal Church, South. 


June 24-29—American Society of Agricul- 
tural Engineers. 


June—Summer Conference Episcopal Dio- 
cese of Dallas. 


June—Employers Casualty Company and 
Texas Employers Insurance Assn., Southwest: 
ern Sales Conference. 


; June—Moline-George Company, Sales Con- 
erence. 
June—State Baptist Executive Board. 
June—Peaslee-Gaulbert Paint & Varnish 


Co., Sales Conference. 
Probably June—Texas Daily Press League. 


_ Probably June or July — Annual Meeting 
Federal Reserve Bank Stockholders. 


_June—Vacuum Oil Company State Sales 
Con ference, 


June—Texas-Louisiana Tariff Bureau. 
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FLECTROLUX : 


THE REFRIGERATOR 
MADE BY SERVEL 













Absolutely noiseless . . . No moving parts . . . Nothing 
to wear out . . . Maintains constant cold . . . Costs no 
more to buy and much less to operate. 
























Sold and guaranteed by 


PENNIMAN, Inc. 


3921 Gaston 8-4114 


CLARENCE E. PENNIMAN ALLEN PENNIMAN 


. L. BURGESS L. E. ELLIOTT | 


J 

M. N. CHRESTMAN- O. D. BRUNDIDGE 

O. A. FOUNTAIN H. A. BATEMAN 
W. H. WHITE 


BURGESS, BURGESS, 
CHRESTMAN & BRUNDIDGE 
Attorneys 
1106-1112 Southwestern Life Bldg. 


General Civil Practice 







Open evenings 












































When You Think of Safes 
Think of 


ABBEY BROS. 


Herring-Hall-Marvin Dealers 


1615 Bryan Ph. 2-5065 


































































' FRED L. LAKE & CO., Inc. 
RUBBER STAMPS 
CONVENTION BADGES 


i 







Specialties— 
Corporations, Insurance, Machinery 
and Real Estate Practice. 


SND Jt, JOHNSON 
—SALRANS _- 
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STENCILS—SEALS 
1015 Elm St., Dallas 


FRANK ROGERS 


Photographs For All Purposes 
1304 Elm Street 
Phones: 2-4619; 2-6321 



































Life, Health and Accident Insurance by 
an Old Line Texas Stock Company 


The I. T. A. has paid nearly 
$2,000,000.00 in benefits to 
policyholders or to their de- 
pendents since organization 


in 1903. We are proud of our quarter of a 
century of unexcelled insurance service. 
















INTERNATIONAL TRAVELERS 
ASSURANCE COMPANY 
Dallas, Texas 


PRICE CROSS, President 
BEN HAUGHTON, Sec’y-Treas. 


















U ~ 
Phone 2-3527 807 Dallas National Bank Bldg. 
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MWALLAS 


is in the Heart 
of America’s Greatest 


Natural Gas Belt 


— And Natural Gas 


ATTRACTS INDUSTRIES! 


NEW MEMBERS 
(Continued from Page Twenty) 

W. B. Foshay Company, 1505 Magnolia 
Building. Investment Securities (Pub- 
lic Utilities). 

Ice Plant Supply Co., 1235 Allen Blde 
Refrigerators and Refrigerator Equip- 
ment. 














The Southwest over- 
shadows all other 
sections of the coun- 
try in natural gas 
production. It pro- 
duces three times as 
much gas as_ the 
great California gas 
belt, and practically 
twice as much as 
the widely scattered 
eastern natural gas 
fields taken as a 
unit. 


Heat is the heart 
of industry. Indus- 





try inevitably fol- 
lows fuel resources. 
Industry is already 
being attracted to 
Dallas and the 
Southwest because 
of the great natural 
gas resources avail- 
able to industry 
here. Lone Star Gas 
Company is doing 
everything within 
its power to make 
natural gas a real 
community asset 
from an_ industrial 
standpoint. 
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Lome Star GAS Co. 


® TheLoneStarGasComp any : 
is a producer, peccheses : 
pipe line transporter sad . 
wholesaler of natural gas. 

le serves you 

wp the service of your . 
gas company. 









WHO’S WHERE IN 
DALLAS 


This advertisers index is published as 
and aid to the reader, but the publishers 
assume no responsibility for errors or 





























omissions. 

Abbey Brothers 29 
Adleta Show Case & Fixture Mfg. Co.... 22 
American Exchange Bank....................--:--+- 6 
Askew Office Furniture Exchange.............. 18 
Atlas Metal Works 26 
Bennett, Harry... 26 
Boyd Printing Co. 5 
Burgess, Burgess, Chrestman & Brundidge 29 
Callahan Construction Co.............-.s0-+00-+++ 24 
Cannon Ball Towel Supply Co................. 24 
Carter, W. F., Jr. 29 
Clarke & Courts 7 
Curtis‘Cowan-Van Huss, Inc..............ss0000 20 
Dallas 28 
Dallas Morning New6.................sscsscsssseee 2 
Dallas Gas Company... 8 
Dallas Label & Box Works... 4 
Dallas Power & Light be. ‘s 7 
Dallas Tranfer & Terminal Washed Co. 5 
DaMins Typewriter C0. acccecnscnesensccccssncescese 6 


Dorsey Company 
Ediphone ...... 
Employers Casualty Co.............s.cccccsssesesese 
Employers Service Bureau...............-:--s+-00 
Ewing, S. L. 
Grace, Tom W. 
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Harper Standard Engraving Co. 
Hesse Envelope Company............... ‘ite 
Higginbotham, L. J., Photo Adv. Co....... 
Hunter Hayes Co. 
International Harvester Co..............:s-:00-++ 
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International Travelers Assurance Co....... 9 
Johnson, John J. 26-29 
Koenigsberg, S : 





Lake, Fred L.. ‘ 29 
Leake, Henry, Wesneeale 8 Frank, ‘ii 24 
Lone Star Gas Company 
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Merchants Building Corp...............:.:0:0000++0 24 
Metropolitan Business College. 28 
Montgomery's Photographers .... 19 
Mosher Stee! & Machinery Co. a 22 
Myers, Noyes & Forrest............::.scsssssss0+ 23 
Nuss, Henry 25 
Padgitt Bros. 26 
Penniman, Inc. 29 
Powell, W. J....... 23 
Prendergast, A. C 23 
Republic National Bank...................... 00+ 23 
Restland Memorial Bank 4 
Rogers, Frank 29 
Safety Tire Co. Z1 
Schoolar-Bird 25 
Stewart Office Supply Co.......2.........:.0:00-0 8 
Southwestern Bell Telephone Co............... 31 
Southwestern Blue Print Co................-.:- 26 
Texas Power DH Tie Ce scccsccccsssiccccseessees 3 
Texas Publication House 27 
White Engraving Co. .......... 21 
Zuber & Zuber. 24 
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1800 conversations at once 


through a cable less than 3 inches thick 


THE earth beneath our great 
cities is so crowded with 
pipes, cables, etc., that any 
further additions create seri- 
ous engineering problems. 
Yet the number of tele- 
phone calls that must flash 
underground is steadily 
increasing. 


The challenge to the scien- 
tific minds of the Bell System 
was to find a way for more 


SOUTHWESTERN BELL TELEPHONE COMPANY 


conversations in existing con- 
duits. Today, by many im- 
cables of 1800 
pairs of wires have been 


provements, 


perfected. Eighteen hundred 
conversations at once—600 
more than before—can pulse 
through them. 


There is no standing still in 
the Bell System. Better and 
better service at the lowest cost 
is the goal. 
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Bankers Know the Value 
of Fine Office Furniture 


They know that people are prone to judge 
by appearances. They know that respect 
and confidence can only be gained by the 
proper physical and mental atmosphere. 
This positive rule applies to every busi- 
ness-—it isn’t theory—it’s a proven fact. 


Above we illustrate one of the executive 
oflices of the Mercantile Bank & Trust 
Company of Texas. Note the quiet, rest- 
ful impression-making dignity. 


A Dorsey office engineer is at your dis- 
posal. 


» MANUFACTURING STATIONERS - LITHOGRAPHERS - PRINTERS - OFFICE OUTFITTE 


THE DORSEY COMPANY 


THE BUSINESS MAN'S 
DEPARTMENT STORE 





1000-2 COMMERCE STREET 
DALLAS, TEXAS 











